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NINE SERVICES 2011-11-18

OFFERING PARTNERSHIP OR MAKING BUSINESS

PROCESS SUPPORT DECISIONS EASIER
T Visuailizing future concepts T Category development
I Innovation process support T Business Case
i Packline, Material & Prototyping 1 Clear targets

i Facilitate Blue-Sky Workshops I Better briefs

CREATING THE IDENTITY
OF PRODUCTS AND
PACKAGING

DISCOVERING FUTURE
BUSINESS
OPPORTUNITIES

i Ethnographic studies i Graphic Design

I Structural Packaging

I Trend reports Design

I Long-term development i New Concept Development

I Trend trips i Brand & Product Identity
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DESIGN SERVICES T STRUCTURAL & GRAPHICS
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,: lu ‘ the world's #1 package design website
et . - i ] -

the dieline network > features > industry > substrate> connect> about jobs? submit signin

@ B | E-news | Language : o9 v vl L’

pentawa rds WORLDWIDE PACKAGING DESIGN AWARDS COMPETITION

2011 COMPETITION ABOUT GALLERY WINNERS MAGIC BOX NEWS PREVIOUS EDITIONS CONTACT US

DIAMOND | THE NEXT COMPETITION
WILL BE OPEN FROM

PENTAWARD

201 1 2 APRIL TO 11 MAY
20 12

RAMLOSA

DESIGN SIGN UP HERE

BY b/
NINE [0

SWEDEN
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AUTHENTI CITY OCH OAUTHENTICITY WASHING

Det maste vara pa riktigté o
Consumer insight

wowi JOIVE COLIOR s
326 SILVER BEKT

¥ &
&g
VINTAGE HEIRL®YYOM VARIETIES

Points out trust, quality and nostalgia. Ri sk of AAuthenticity Washing
Hart 6s Heritage Seeds in USA.NunoMendez Supper club in Lond
placedo feeling. Quickly becan
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KONSUMENTERNA ¥NSKAR D RF¥RE 2011-11-18
Material med hog grad av AUTHENTICITY

Tyg och papper i norra Europa Papper och glas i sddra Europa
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KONSUMENTERNA ¥NSKAR D RF¥RE 2011-11-18
Papper som visar innehalleté
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PACKAGING = GARBAGE! 2011-11-18

Dalig PR 6nskas inte langre av FMCG
Consumer insight

_1.’ = 9 ‘ L
' ture

3 Our packaging is
efadg‘a.bf ‘our brands
‘—everyday.

Still a vast majority of consumers have negative
associations to packaging (74 percent negative)
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KONSUMENTERNA ¥NSKAR D RF¥REe 20111118
Forpackningsmaterial som latt férsvinner i hemmeté
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KONSUMENTERNA ¥NSKAR D RF¥REe 2011-11-18
Material som minskar med anvandningené
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BLIND CONSUMERS 2011-11-18

Vi ser och registrerar allt mindre information idag .
Consumer insight

How do | get attention from the consumer for my Kochhaus
products? A good try to focus on certain recipies every day
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UTVECKLA FORPACKNINGAR SOM SYNS OCH ADDERAR 201118
VARDE TILL DITT VARUMARKE!

on msmc

Invested in packaging development
in 1908 and still valid

Highest recognition of chocolate brands
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INNOVATIVA MATERIAL KAN ANVANDAS 2011-11-18
FOR ATT SYNAS BATTRE

pentawa rds

FIBREFORM®
BY BILLERUD

Packaging Innovation & Inspiration v v 3 16
4
NINE




OAVSETT MATERIAL VILL KONSUMENTEN HA 2011-11-18
FORM OCH FARG SOM AR LATT ATT KANNA IGEN

%SUD TEANECK,NJ.
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